Media and Politics —-IR, 818
(Elective Course)

Course Description: This course explores the complex relationship between media

and politics, examining how various forms of media influence political processes,
public opinion, policymaking, and democratic governance. Students will analyze the
role of traditional media (e.g., newspapers, television) and new media platforms
(e.g., social media, digital news) in shaping political communication, electoral
campaigns, and government accountability. Through case studies and theoretical
frameworks, students will critically assess the opportunities and challenges of media

in contemporary political landscapes.

Course Objectives: This course aims to provide an understanding of the role of the

media in the political system. It will highlight both historical and current political
trends as they are deliberated and analyzed by the media, as well as the advantages
and challenges that come with digital media and the 24/7 news cycle.

Learning Outcome: Recognize the fundamental role of the media in shaping the

public’s perceptions of politicians, the government, and the political structure:

e Understand the importance of the Internet and social media in the modern
information age and the profound effect it has on media coverage, campaigns,
and privacy.

e Evaluate the strengths and weaknesses of specific media sources and
develop ways to ascertain the validity of information from media sources.

e Identify how political figures are affected by the media and ways in which

political figures respond to, influence, or even manipulate news coverage.

Course Content

Week 1: Introduction to Media and Politics: Concepts and Theoretical
Frameworks

Week 2: Media Effects: Agenda-setting, Framing, and Priming

Week 3: Media Systems and Political Communication Models

Week 4: Political Campaigns and Media Coverage: Case Studies and
Analysis




Week 5: Media Bias and Obijectivity in Political Reporting

Week 6 Media Regulation: Laws, Policies, and Government Control

Week 7: Media and American Politics

Week 8: Media and the Three Branches of Government

Week 9: Midterm Exam

Week 10: | Digital Media and Democracy: Social Media, Fake News, and
Misinformation

Week 11: | Media, Elections, and Debates: Television versus social media

Week 12: | Politics and the Internet: Interactivity and Social Media

Week 13: | Media and Public Opinion

Week 14: | Media and Pundits and Ethics in Politics

Week 15: | Media Literacy and Critical Thinking in the Digital Age

Week 16: | Final Exams
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